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Making Media for a Healthier U
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BACKGROUND
The Waukegan Public Schools is in partnership with researchers at the University of Illinois to improve the health and media literacy skills of students in elementary schools in Waukegan. We are in the first phase of this project.  The goal of the project is to improve the health of every student through increasing nutrition knowledge and gaining media literacy skills while learning core curriculum in the classrooms. Students will learn about nutrition and media while they are also practicing math and writing skills.  We are starting with some of the third grade classes in May 2014. For more information, please contact Dale Kehr, Extension Educator, Illinois Nutrition Education Program (847-223-8627) or dalekehr@illinois.edu or Michelle Nelson, Associate Professor of Advertising at nelsonmr@illinois.edu. 

Welcome! Some of the things you’ll be doing in this unit are: 
· Learning about healthy foods and nutrition 
· Learning about different kinds of advertising 
· Learning how advertising is made 
· Practicing some math, research and writing related to healthy foods such as fruit, dairy, and vegetables
· Creating a real advertising campaign for a vegetable 
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Lesson 1: Using the Dietary Guidelines to a Healthier You
[image: ]
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Broccoli 
Hi, my name is Broccoli I’m a 9 year-old boy who is in the third grade and I go to the Garden Town School.  Will you help me select healthy food to eat today?  Let’s start with my breakfast meal remember what your teacher told you I should have all day long. In a 24-hour period I need 3 glasses of 1% or skim milk, 1 ½ cups of fruit, 2 cups – 2 ½ cups of vegetables, 5 ounces protein and  5 – 6 ounces grains.
On the lines provided please choose what you think your daily food in-take should look like.

Breakfast






Snack



Lunch





Dinner






After you write your daily menu, make sure you have all of your requirements met.  Now count up all servings and if you met the daily requirements select the right response yes or no.

Dairy – 3 cups			Yes 		or 		No
Fruits 1 ½ cups 		Yes		or		No
Vegetables 2 – 2 ½ cups	Yes 		or		No
Protein	4 – 5 ounces		Yes		or		No
Grains 5 – 6 ounces		Yes		or		No
Broccoli thanks you for making him a healthy boy!	


Lesson 2: Reading Food Labels and Understanding Requirements for Physical Activity
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[image: ]2% Chocolate Milk
1. How many grams of fiber are in raw Broccoli?
a. 10 g
b. 5 g
2. How many calories in this portion of broccoli?
a. 50
b. 25
c. 75
3. Does broccoli have any fat in it?
a. Yes
b. No
1. Is there any nutritional value in this product?  
Yes	or      NO
2. How many grams of protein are there?
a. O g
b. 1 g
c. 5 g
3.  Is this a good source of calcium?
a. Yes
b. No


[image: ]Raw Broccoli



Physical Activity
Please circle the pictures below that would represent a physical activity that you should do for your daily requirements of 60 minutes a day.
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Lesson 3: Introduction to Advertising and Media

What is Advertising? (please fill in the blanks below)

“An advertisement is a ________________message that can tell you something you need to know, or which _____________________ you to buy a product, or which puts forward a point of view.”   
What is the purpose of advertising?
(1) Gives us information
(2) Tries to get us to do something (usually to buy something): Persuade us
(3) Promotes a point of view or opinion 
[image: ]ADVERTISEMENT IN A MAGAZINE



Please circle the OPINION in the ad. 

Facts about Milk: Milk is part of the DAIRY GROUP
Milk has Calcium and Vitamin D for strong bones
Milk has protein for a strong body. 
Milk has Vitamin A for healthy eyes and skin. 
Chocolate milk has some added sugar, which isn’t so great for your body. 
[image: ]

Circle the number for Calcium. 
Circle the number for Vitamin D. 
Circle the number for Protein.
[image: ]
How many servings from the DAIRY group should you have each day? _____

OPTIONAL ACTIVITY: Milk Taste and Make an Ad

YOUR OPINION: How much do you like MILK? Circle/color the face that tells how much you like it. 

[image: ]
Please explain your reasons for your opinion:  I like /dislike MILK because….

________________________________________________________________

________________________________________________________________

Adjectives are words that describe an object. Can you write down 3 adjectives to describe your chocolate or white milk? 
Milk is… 		MILK LOOKS…		MILK TASTES….		
________________	__________________	_______________________________________	



USE THIS SPACE TO CREATE YOUR OWN ADVERTISEMENT FOR MILK. YOU CAN USE THE ADJECTIVES, THE FACTS, OR ANY INFORMATION YOU LIKE. YOU CAN DRAW PICTURES. BE CREATIVE  


Part II. Truth in Advertising 

Food packages are another ‘kind’ of advertising.
[image: ]

What do you think is inside this cereal? 

_______________________________

[image: ]Part III. Advertising Around Us: Many Media OptionsCircle the first 5 ingredients. There are the most important. 

Do you see any fruit? 		YES 		NO 


[image: ]

Where are other places you might see advertising? 




Lesson 4: Decoding Media: How and Why Advertising “Works”

[image: ] [image: ]

Please circle the OPINION in the ads.  Are there any FACTS about the product? YES	NO
Here are some facts about the product:  It has a lot of which vitamin? ________

[image: ]

Which food group does it belong to? _____________________

[image: ttp://www.nourishinteractive.com/system/assets/free-printables/387/preview-en-large.jpg?1340148688]
How much of this food group is recommended for your age group every day? _____________




Audience (or target audience): the people who receive the advertising message (can be a group such as “parents” or “girls”). These are the people the company wants to see the message. 

Sponsor: person, company or organization that paid for the placement (media space) of an advertising message. Usually it’s the name of the company on the ad.

[image: ]

Who is the audience? _____________________
Please circle the name of the sponsor.

Which food group does chicken belong to? __________________________
[image: ]
How much of this food group is recommended for your age group every day? 

_____________


A NEW AUDIENCE: YOU!! What if you wanted to advertise chicken nuggets to a third-grader? Think about or draw /write your ideas here: (hint: you might want to use OPINION, FACTS, and/or ADJECTIVES). 


Part II. How Does Advertising Work? 
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LIKE AD ------ LIKE PRODUCT /BRAND ----- ASK FOR OR BUY PRODUCT 

THINK PEOPLE IN AD ARE COOL -- LIKE AD AND PRODUCT ----- ASK FOR OR BUY PRODUCT 


[image: ] [image: ]
Ad B
Ad A



Which ad do you like more? 	Ad A		Ad B

Why? Write your opinion here. I like the AD because ….
_____________________________________________________________________
_____________________________________________________________________
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What does the ad use to help you like the product? (circle the best answers)
a) a famous person
b) funny characters 
c) a parent telling you it’s good for you
d) a picture of the food 

Who is the target audience? (circle the best answers)
a) a grandma
b) a dog
c) a kid like me 
d) a doctor
[image: ]
What does this ad use to help you like the product? (circle the best answers)
a) a famous person
b) funny characters 
c) a parent telling you it’s good for you
d) a picture of the food or drink

Who is the target audience? 
a) grandma
b) dog
      c) a kid like me 
d) a doctor


[image: ]What does the ad use to help you like the product? (circle the best answers)
a) a famous person
b) funny characters 
c) a parent telling you it’s good for you
d) a picture of the food 
e) an exaggeration or over-the-top picture that couldn’t be true



[image: ]What does the ad use to help you like the product? (circle the best answers)
a) a famous person
b) funny characters 
c) a parent telling you it’s good for you
d) a picture of the food 
e) an exaggeration or over-the-top picture that couldn’t be true




[image: ]What does the ad use to help you like the product? (circle ALL the best answers)
a) a famous person
b) funny characters 
c) a parent telling you it’s good for you
d) a picture of the food 
e) a lot of adjectives or describing words
f) an exaggeration or over-the-top picture that couldn’t be true




PRACTICE. Let’s try out some of these ideas. Let’s think of advertising for CARROTS. 
. [image: ] [image: ]
Which food group does a carrot belong to? (circle the best answer)
(a) fruit
(b) vegetable
(c) protein
(d) dairy
How much vegetables should your age group have each day? ____________

Please draw some characters that could help sell carrots. 










What kind of famous person could we use to sell carrots? 

What is a silly or exaggerated thing we could draw for carrots? 

















What are some adjectives we could use to describe carrots?




What is an information or fact claim about carrots?




What is an opinion about carrots?




How could we draw carrots to make them look really yummy? 











Lesson 5 – How Advertising and Media Messages are Made /Research Process


[image: ]
It takes many people and many steps to make an advertisement or media message. Usually the people work at an advertising agency or company. 	
(1) research /find information about product/people  (audience)
(2) making a plan: thinking about the best way to organize the information 
(3) brainstorming: thinking of many ideas for words and pictures
(4) creativity: practicing making creative ideas (words, pictures)  that fit the plan
(5) research: make sure the audience will like the ad ideas


[image: ]
Who is the SPONSOR or who paid to put the advertising on a billboard?
(a) the Ad Council
(b) the tree
(c) the little girl in the picture
(d) Discovertheforest.org – US Forest Service
[image: ] [image: ]
This is an example of an outdoor ad or billboard. 
What is the main message?
(a) that you should buy a tree;
(b) that children may be curious and learn in the forest
(c) that children are bored in the forest
(d) that you should buy a flower blossom



[image: ]What is this food?

Secondary Research is research that already exists in another source; for example in a book, on a website etc. It has been collected and written by somebody else. 

Primary Research is research you find out yourself, usually by asking people questions, observing people, thinking about your own experience, or trying the product yourself. 

We are going to make an advertisement for a BROCCOLI. Let’s think and learn more about it. 

Secondary Research: “Broccoli is a hardy vegetable of the cabbage family that is high in vitamins A and D. It develops best during cool seasons of the year.”
Source: University of Illinois Extension http://urbanext.illinois.edu/veggies/broccoli.cfm

 [image: ]Source: California Department of Health
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What are some other sources or places you could find information about broccoli? 


Primary research (Here is a simple survey)
1. Have you tried broccoli? (yes no)
2. Do you like broccoli? (yes no)
3. Does your family buy broccoli? (yes no)
4. Do your friends like broccoli? (yes no)

Example BAR CHART
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Reading a Bar Graph: FAVORITE VEGETABLES: PRACTICE

In another third-grade class, the teacher asked the students which vegetable was their favorite. They recorded the results in the bar graph chart below. Please use the graph to answer the questions. 


1.How many people liked the CARROTS the best? 

2. Did more people like BROCCOLI or SPINACH? (circle the correct answer).

3.  Which vegetable did the largest number of people say was their favorite? 

4. Which vegetable did the fewest number of people say was their favorite? 

5. How many more people liked BROCCOLI than CORN?













TARGET AUDIENCE: We also want to think about the target audience for our message. Our target audience (people who want to see the ad) is THIRD-GRADE STUDENTS. 
[image: ]

What do they like to do? (please list your ideas)
1. 
2. 
3. 
4. 
5. 

What do they like to eat? 
1. 
2. 
3. 
4. 
5. 
How can we convince them to eat broccoli? (what could we say or draw?)
1. 
2. 
3. 
4. 








Lesson 6 Advertising Strategy/Creativity

What do we know about BROCCOLI? 


What do we know about our audience (third-grade students)? 



Let’s Make a Plan for our Broccoli Advertising:  CREATIVE BRIEF: the “plan” or set of instructions to follow when making the ad. 


Our Product is: ____________________________________________

Our Brand Name is: _______________________________________

Some information or facts we know about it: 			Source of Information: 

________________________________________________________________________________

_______________________________________________________________________________

________________________________________________________________________________

_______________________________________________________________________________


Some opinions about it: 


_______________________________________________________________


_______________________________________________________________


_______________________________________________________________


Our audience for the ad is: ___________________________________





Right now, this is what they know or think or feel about the product: 


_______________________________________________________

This is how we want them to think or feel: 

________________________________________________________

________________________________________________________


We would like to use these adjectives or other words or “body copy”  in our ad: 


________________________________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

We would like to use these visuals and/or characters in our ad (you can draw or describe):


________________________________________________________________________________

________________________________________________________________________________

The main message will be: 

________________________________________________________________________________

________________________________________________________________________________

We would like to use this headline or this slogan: 

________________________________________________________________________________

________________________________________________________________________________
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LET’S GET CREATIVE ABOUT BROCCOLI!
· What is fun /funny about Broccoli? 


· What do you think a Broccoli character would look like? 



· What would a broccoli character say? 

· What would a broccoli character wear? 


· What would a broccoli character sing or play? 

· What would a broccoli character do? 

· What are other things that you could make with broccoli? 

· How do you like to eat broccoli? 


DOODLE OR DRAW SOME IDEAS HERE: 


MY BROCCOLI ADVERTISEMENT: 


Glossary (New Words to Know)

“An advertisement is a paid message that can tell you something you need to know, or which persuades you to buy a product, or which puts forward a point of view.”   

Advertising agency – a company where many people work to create advertisements. Usually there are people who do the research, people who make the art, people who write the ads, and people who decide where to put the ads (like in a magazine or a certain TV show).

Audience (or target audience): the people who receive the advertising message (can be a group such as “parents” or “girls”). These are the people the company wants to see the message. 

Brainstorm: think of many ideas to think about or solve a problem 

Brand: the name of a particular company or product. It helps you to identify the product more easily (e.g., Nike shoes).

Brief or Creative Brief: the “plan” or set of instructions to follow when making the ad. 

Consumer: the person who buys the product or service from a company. 

Copy – the words in the print advertisement or digital advertisement.

Design – the “look and feeling” of the advertising. It is made up of pictures/visuals, colors and different types of letters. 

Inform – to tell you about something 

Logo – the picture or design used by a company or product so that people can recognize it (e.g., the Nike swoosh, the McDonald’s “M”). 

Media – the place where people can get information and entertainment – like a TV, radio, newspaper, magazine, Internet

Persuade – to get you to change your mind, agree, or think about something in a certain way 

Product – something that is for sale that you buy. 

Public Service Advertising – messages that are made to help the social “good” not to sell a product.You could also look here for examples: http://www.adcouncil.org/

Slogan – a short phrase or a few words used in advertising for a certain brand or product (e.g., “Milk – It Does a Body Good”)
Sponsor – person, company or organization that paid for the placement (media space) of an advertising message. 
yes	tried broccoli?	like broccoli?	family buy?	friends like?	15.0	12.0	11.0	10.0	no	tried broccoli?	like broccoli?	family buy?	friends like?	5.0	8.0	9.0	10.0	Favorite Vegetables of 
Third-Grade Students
carrots	broccoli	spinach	green beans	corn	5.0	8.0	3.0	4.0	5.0	

1
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My Daily Food Plan Worksheet

Check how you did today and set a goal to aim for tomorrow

Write in Your Food
Choices for Today

GRAINS

Food Group

VEGETABLES

FRUITS

RAISINS

PROTEIN
FOODS

TLa

PHYSICAL
ACTIVITY

Tip

Make at least half your
grains whole grains

Aim for variety every day;
pick vegetables from several
subgroups: Dark green,

red & orange, beans & peas,
starchy, and other veggies

Select fresh, frozen,
canned, and dried fruit
more often than juice

Include fat-free and
low-fat dairy foods
every day

Aim for variety—choose
seafood, lean meat &
poultry, beans, peas, nuts,
and seeds each week

Be active every day.
Choose activities that you

= like and fit into your life.

How did you do today? D Great D So-So D Not so Great

My food goal for tomorrow is:

My activity goal for tomorrow

Based on a 1800 Calorie pattern.
Your Goals Are:

6 ounce equivalents

(1 ounce equivalent is about 1 slice
bread; 1 ounce ready-to-eat cereal,;
or 2 cup cooked rice, pasta, or
cereal

22 cups

(1 cup is 1 cup raw or cooked
vegetables, 2 cups leafy salad greens,
or 1 cup100% vegetable juice)

12 cups

(1 cup is 1 cup raw or cooked fruit,

2 cup dried fruit, or 1 cup 100% fruit
juice)

3 cups

(1 cup is 1 cup milk, yogurt, or
fortified soy beverage; 12 ounces
natural cheese; or 2 ounces
processed cheese)

5 ounce equivalents

(1 ounce equivalent is 1 ounce lean
meat, poultry, or seafood; 1 egg; 1 Tbsp
peanut butter; 4 cup cooked beans or
peas; or 2 ounce nuts or seeds)

Be physically active for at least
60 minutes each day.

Match Your Food Choices Estimate

with Each Food Group Your Total
ounce
equivalents
cups
cups
cups
ounce
equivalents

Some foods and drinks, such

as sodas, cakes, cookies,

donuts, ice cream, and candy,

are high in fats and sugars. minutes

Limit your intake of these.

is:
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Nutrition Facts
Serving Size 1 cup (228g)
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Nutrition Facts

Serving Size (46g)
Servings Per Container

Amount Per Serving

Calories 15 Calories from Fat 0

—_—

Total Fat Og 0%
Saturated Fat0g 0%
Trans Fat Og

Cholesterol Omg 0%

Sodium 15mg 1%

Total Carbohydrate 3g 1%
Dietary Fiber 1g 4%
Sugars 1g

Protein 1g

I
Vitamin A 6% « Vitamin C 70%
Calcium 2% Iron 2%

“Percent Daly Values are based on a 2,000 calorie
diet. Your daily values may be higher of lower

depending on your calore needs:
Calories: 2,000 2,500
Total Fat Lessthan 65g  80g
Saturated Fat Lessthan 209 259
Gholesterol  Less than  300mg  300mg
Sodum Lessthan  2.400mg 2.400mg
Total Carbonydrate 30g 3759
Dietary Fiber 25 309
Calories per gram:
Fal9 - Carbohydraled - Protein4





image7.png
Nutrition Facts

Serving Size (92g)
Servings Per Container

Total Fat Og
Saturated FatO0g 0%
Trans Fat 0g

Cholesterol Omg 0%

Sodium 10mg 0%

Total Carbohydrate 59 2%
DietaryFiber3g  12%
Sugars 1g

Protein 3g

|
VitaminA20%  « Vitamin C 60%
Calcium 4% + lron 4%

“Percent Dally Values are based on a 2,000 calorie
diet. Your daily values may be higher or lower
depending on your calorie needs:

Calories: 2,000 2,500

Total Fat Lessthan 659 809
Saturated Fat Lessthan 209 259
Cholesterol  Lessthan 300mg  300mg
Sodium Lessthan  2400mg  2,400mg
Total Carbohydrate 300g 3759
Dietary Fiber 259 309

Calories per gram:
Fat9 - Carbohydrate 4 + Protein 4
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Nutrition Facts

Serving Size (2509)
Servings Per Container
|

Amount Per Serving

Calories 190

Calories from Fat 45
]

% Daily Value*

Total Fat 4.5g 7%
Saturated Fat 3g 15%
Trans Fat Og

Cholesterol 20mg 7%

Sodium 160mg 7%

Total Carbohydrate 30g 10%
Dietary Fiber 2g 8%
Sugars 249

Protein 79

I
Vitamin A 10% * Vitamin C 0%

Calcium 25% * [ron 4%

*Percent Daily Values are based on a 2,000 calorie
diet. Your daily values may be higher or lower
depending on your calorie needs:

Calories: 2,000 2,500
Total Fat Less than 65g 80g
Saturated Fat Lessthan 20g 25¢g
Cholesterol Less than 300mg 300mg
Sodium Lessthan 2,400mg 2,400mg
Total Carbohydrate 300g 375¢g
Dietary Fiber 25g 30g
Calories per gram:
Fat9 + Carbohydrate 4 + Protein 4
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What you see...is what you get.
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Nutrition Facts

Amount per serving (Oranges)
Calories 85 Calories from Fat 2

% Daily Value*

Total Fat 0g [
Saturated Fat 0g 0%
Cholesterol 0mg 0%
Sodium omg 0%
Total Carbohydrates 21g ™
Dietary Fiber 4g
Sugars 17g
Protein 29
Vitamin A 8% ViaminC 160%
Calcium 7% ton 1%
Thiamin 10% Ribofavin %
Niacin 3% PantothenicAcd 4%
ViaminB6 % FPotassium 9%
Phosphorus 3% Magnesium %
Zine 1% Copper %

* Percent Day Values are based on a 2,000
calorie diet. © copyright: health.yukozimo.com
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To a parent,
this is beautiful.
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There's a lot to love in every bowl
of General Mills Big G kid cereal.
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Nutrition Facts

Serving Size: 2 cup carrots,
sliced (61g)
Calories 25 Calories from Fat 0

% Daily Value

Total Fat Og 0%
Saturated Fat Og 0%
Trans Fat Og

Cholesterol Omg 0%

Sodium 45mg 2%

Total Carbohydrate 6g 2%
Dietary Fiber 2g 7%
Sugars 3g

Protein 1g

Vitamin A 204% Calcium 2%

Vitamin C 6% Iron 1%
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Broccoli is an
excellent source:
of vitamin C

‘which helps your

body heal cuts
‘and wounds and
helps lower the

risk of infection.
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Nutrition Facts
Serving Size: ¥z cup fresh broccoli,

chopped (44g)
Calories 15 Calories from Fat 0
% Daily Value
Total Fat 0g 0%
Saturated Fat 0g 0%
Trans Fat 0g
Cholesterol 0Omg 0%
Sodium 21mg 1%
Total Carbohydrate 3g 1%
Dietary Fiber 1g 4%
Sugars 1g
Protein 1g
Vitamin A 5% Calcium 2%

Vitamin C 65% Iron 2%
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Adjectives to Describe Fruits and Vegetables
Using THE FIVE SENSES

SIGHT

Green

Red

Orange

Purple

Yellow

Brown _ _
Tan Appegllpg Th!ck
White Appetlzmg Thin
Blue Shiny Lopg
Light (+CO|OI‘) Sma'II Sklnny
Dark (+color) Medium Round
Colorful Large

SOUND
Crunchy
Crisp
Juicy
Wet

Soft

(2>

CHAMPIONS
for CHANGE

SMELL
Sweet
Sour
Bitter

Funded by USDA SNAP, known in California as CalFresh.
«California Department of Public Health

Light
Heavy
Sticky
Smooth
Wet
Firm
Bumpy

TASTE
Sweet
Sour
Bitter
Delicious
Fresh
Tangy
Tart
Tasteless
Tasty
Plain

Mouthwatering
Yummy

Good

Bad
Refreshing

TOUCH
Crunchy
Crisp
Soft
Hard
Juicy

Dry

Mushy

Tough

Rough

Chewy










Adjectives to Describe Fruits and Vegetables 

Using THE FIVE SENSES 

SOUND 

Crunchy 

Crisp 

Juicy 

Wet 

Soft 

TOUCH  

Crunchy 

Crisp 

Soft 

Hard 

Juicy 

TASTE 

Sweet 

Sour 

Bitter 

Delicious 

Fresh 

Tangy 

Tart 

Tasteless 

Tasty 

Plain 

 

SMELL 

Sweet 

Sour 

Bitter 

SIGHT 

Green 

Red 

Orange 

Purple 

Yellow 

Brown 

Tan 

White 

Blue 

Light (+color) 

Dark (+color) 

Colorful 

Appealing 

Appetizing 

Shiny 

Small 

Medium 

Large 

Thick 

Thin 

Long 

Skinny 

Round 

Mouthwatering 

Yummy 

Good 

Bad 

Refreshing 

Light 

Heavy 

Sticky 

Smooth 

Wet 

Firm 

Bumpy 

Dry 

Mushy 

Tough 

Rough 

Chewy 

Funded by USDA SNAP, known in California as CalFresh.  

•California Department of Public Health 
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February ] Hawest
Broccoli M th

NAME:

DIRECTIONS Use adjectives or adjective phrases to complete the Bubble Map about broccoli.

=

CHAMPIONS Funded by USDA SNAP, known in California as CalFresh.
for CHANGE +California Department of Public Health









            DIRECTIONS Use adjectives or adjective phrases to complete the Bubble Map about broccoli. 

Funded by USDA SNAP, known in California as CalFresh.  

•California Department of Public Health 

    NAME: ______________________________________ 

    February 

         Broccoli 


image46.emf
Five Senses Poetry

Directions: Use your five senses to describe broccoli.

My Broccoli










Five Senses Poetry 

 

  

Looks 

 

  

  Smells 

 

 

Tastes 

 

      

    Feels 

 

 

 Sounds 

    M y  B r o c c o l i  

————————————————–——–———  

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  

————————————–——————–——— 
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————————————————–—–———— 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 

———————————————–———–——— 

 

———————————————–———–——— 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 

——————————————–————–——— 

1st: Writing Strategies 1.2;  

Writing genres 2.2 

3rd: Writing genres 2.2 

4th: Writing genres 2.1 

       Directions: Use your five senses to describe broccoli. 

                                                                                                     Broccoli   FEBRUARY      NAME: ____________________________________ 

Funded by USDA SNAP, known in California as CalFresh.  

•California Department of Public Health 
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